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Time: 3 Hours Total Marks: 100

N.B: 1. All question are compulsory having internal options.
2. Figures to the right indicate full marks.

Q.1. A) Select the most appropriate answer form the options given below (Any 10)
1. Export Marketing involves
e Three-faced competition
e Lessrisk
e Small scale operations
e Simple procedure

2. is a type of cargo risk.
Insolvency of buyer
Appreciation of rupee

Change in international laws
Loss due to leakage in the ship

3. India’s exports of manufactured items include
Engineering Goods

Lubricants

Mineral

Ores

4. is a type of Tariff barrier
Specific duty

Imposing product standards
Consular formalities

Insisting on specific packing material

5. India is one of the member of
ASEAN

EU

SAARC

NAFTA

6. is a systematic gathering, recording and analyzing of data about
problems relating to the marketing of goods and services
e Marketing Metrics
e Marketing downsizing
e Marketing Mix
e Marketing Research

7. DGFT is implementing the scheme for mentoring new and potential
exporters
e Niryat Bandhu
¢ Niryat Mitra
¢ Niryat Sakha
e Niryat Sarthi
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8.1n exports, goods supplied do not leave country.
Designated

Deemed

Directed

Distinguish

9. were set up by government for encouraging, promoting, and boosting the
software exports from India.

e STPs
e EHTPs
e BTPs
e SEIS

10. funds can be used for participating in trade fairs and exhibitions
MDA

ASIDE

EPCG

TFEX

11. was set up for improving packing and packaging standards.

o IIFT

e FIEO

o IIP

e FICCI

12. means refund of customs duties paid on import of raw materials
components.

DBK

DERS

DRMC

DDK

1. B) State whether following statements are True of False (Any 10) 10
1. Exports contribute to the economic growth of India.
2

. The developing countries like India have to face problem of protectionist measures by

developed countries.

India is one of the leading exporters of services in the world.

Certain nations insist on particular type of packaging material

Ad-valorem duties are based on size of the commodity.

Overseas marketing research is conducted to find out the strengths of domestic

competitor

The FTP 2015-20 gives boost to ‘Make in India’ initiative of the Government of India

8. The prohibited items are allowed to be exported only with special licensing by the
DGFT

9. Special Economic Zones is set up to enable hassle free export activity.

10. Under MAI financial assistance is provided for training and quality upgradation.

11. DGFT issues Certificate of Origin to its registered members.

12. ITPO is concerned with trade fairs; buyer-seller meets etc. in India and abroad.

R

7s
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Q.2 Answer Any Two of the following:

a) What is the difference between Domestic Marketing and Export Marketing?

b) Discuss the various risk involved in Export Marketing.
c) Explain in brief region wise India’s export since 2015.

Q.3 Answer Any Two of the following:
a) Explain different non-tariff barriers.
b) Discuss in brief any two agreements of WTO.
c) What are the determinants of Foreign Market Selection

Q.4 Answer Any Two of the following:

a) Discuss in brief main highlights of India’s Foreign Trade Policy 2015-20.

b) Write a detailed note on role of DGFT.
c) Explain in brief benefits enjoyed by status holder.

Q.5 Answer Any Two of the following:
a) Discuss in brief incentives available to Indian Exporters
b) Explain the functions of Indian Institute of Foreign Trade.
c) Write a detailed note on Export Promotion Capital Goods scheme.

Q.6 Write short notes on Any Four of the following:
a) Features of export marketing
b) Problems of India’s Export Trade
c) Tariff barrier
d) Need for overseas Market Research
e) Negative list of Exports
f) Duty Drawback
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